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Don R. Pember : Mass Media Law 2001-2002 before purchasing it in order to gage whether or not it would be
worth my time, and all praised Mass Media Law 2001-2002:

0 of 0 people found the following review helpful. For What's It's For It's Great.By Mariel just received this book for
my class and for $12, | couldn't ask for a better book. It's used, but there's no highlighting and the pages are crisp. The
paperback was a bit bent in the corner but | just can't think of a better buy than purchasing a book for $12 that's
normally close to $200 in the newest edition.0 of O people found the following review helpful. Mass Media LawBy
Nathan Shepherdl choose this rating because the book is good. What | like about the book is that this book is current
and comprehensive, market-leading textbook addresses the most relevant and important aspects of mass medialaw in
the United States, stretching from the history and adoption of the First Amendment to the most recent judicial
opinions, statutory enactments, and regulatory controversies affecting speech across the print, broadcast, cable and
Internet media. What | dislike about the book isthat it had alot of pagesto read. | would recommend this book to
other people.O of 0 people found the following review helpful. Best Media Law BookBy Michael This book not only
offers awonderful one chapter summary of the American legal system but also agreat overview of Medialaw in terms
that don't require alaw degree to understand. | wouldn't encourage reading this outside of a classroom setting but if
you arereading it for aclassit can really help to supplement the ideas of the professor. Also, anyone who says this


http://f3db.com/pub/links.php?id=0072435461

book does not need to be republished frequently clearly is missing a fundamental point of medialaw: the mass media
and the law are ALWAY S changing. Y ear to year, and sometimes month to month, new laws are made and new
standards set. Since you are probably reading thistext as an undergrad you will already be years behind current
standards and new laws when you enter your profession (if you don't keep up on your own that is). Imagine how far
behind you'll be or lost in class you'll be if you buy a previous edition of this book. They do change criticaly, if only
dlightly, from edition to edition.

This current and comprehensive, market-leading textbook addresses the most relevant and important aspects of mass
media law in the United States, stretching from the history and adoption of the First Amendment to the most recent
judicia opinions, statutory enactments, and regulatory controversies affecting speech across the print, broadcast, cable
and Internet media. From the laws of libel and privacy to the regulation of advertising and telecommunications, Mass
Media Law examines timely issues that are shaping the United States' legal system and the future of media content.

About the AuthorDon R. Pember has a doctorate in mass communication law from the University of Wisconsinand is
a Professor of Communications at the University of Washington. He is the recipient of the Distinguished Teaching
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